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Media relations

Social media

Communications
overview Customer information

9 Customer service




Our principles

v Truthful

v’ Transparent
v'Responsive
v Informative
v Helpful

...Listening, not just talking
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Media Relations

e Available 24/7
* Press releases

* Press conferences/media
events

* Proactive media pitches

* Reporter/editor
relationships
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Communications
& Public Affairs

* Collateral materials

 Qutreach events

» transitchicago.com




CHICAGD TRANSIT AUTHORITY CELEBRATES
BLACK HISTORY MONTH

Communications

sit Cificer, CTA

& public affairs

* Information and awareness
campaigns

* Video production

Don’t go down to the tracks. You may never come back up. Alert a CTA staff member for help. @




Social media

« X-(@cta
» Largest local government Twitter
feed

- Service alerts, news, marketing,
special events

 Facebook - /thecta

» One of largest local government
Facebook pages

» Instagram - @chicagocta
* 34,400+ followers

« NEW! TikTok - @thecta
 Launched in 2023
e 4,200+ followers
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Customer
information

Purple Line to

. Linden

* Signage & Wayfinding

* Brochures and collateral
* Graphics & repro

* Some digital properties

e Service alerts

* Print
(stations and vehicles)

e Digital
* Text/email subscriptions
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Customer service

- (888) YOUR-CTA

» 250-400 daily contacts

Use this form to contact us.

# |ndicates required field

Type of inquiry

I’'m writing about: =

Your message

Subject

Comment *

About you



mailto:feedback@transitchicago.com

Telling the
CTA story

* Industry leadership (e.g., EIP)

* Recruitment and hiring
successes

 Recognizing and celebrating
employees

« Milestones (e.g. ridership,
anniversaries, accomplishments)




Telling the
CTA story

 Modernization and
investment (e.g.,
Forest Park Branch

Rebuild)

« Celebrating history
and heritage




Telling the CTA story

* Regular cadence of
announcements

* Proactive media pitches
and walk-throughs

» Reporter briefings




Helping the public
understand CTA

* Transparency (PM reports, etc.)
* Digital screens—PSAs
« Customer Alerts

Why is the
escalator off?

For your safety, this escalator is
turned off during homestands due
to crowding before and after games.

Per City ordinance, stationary escalators

cannot be used as stairs due to safety issues.

For more information, visit
transitchicago.com/escalators

Rail On-Time Headways
System-wide
{QB Rail Headways R -
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Investing $179 million in track

improvements for a faster
commute and smoother ‘L’ ride.

= Next up: Track renewal on the Green Line

between 17th and 30th streets, and on the

| Green and Pink lines between the Loop and

Ashland, starting in late May. Free shuttle

¥ buses will serve riders during temporary,

weekend-only closures of short sections
of track.

Vvsvn’transitchicago.com/FastTracks or check
posted a nd information for more. details.
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Customer
engagement

« Always pursing new ways to
connect with customers, public

« 2024 new initiatives
 “Ask CTA” video series
 Flevated News eNewsletter

* Expanded
informational/educational
content on digital screens

 Revamped customer
feedback form/webpage

* Engagement roundtables
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Questions?
Comments?
|ldeas?

Thank you!
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